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Introduction to the study athe 2025 UCI Mountain Bike World Championships

This report presents the findings of an economic impact assessment of the
2025 UCI Mountain Bike World Championships in Valais, Switzerland

Overview of the event The report includes analysis on impact of the following:

-_rhf }20225 UéCIZMOl;nLaT ?:'kf Worlzd Ff;amp;o;s?;;s _ gpel?(dinggb\yl/ spectators in Valais aﬂ,thg \Séaendi%g ofWZ a [
30" August and 14 September 2025 ﬁﬁ_t_r_—can i | afldinternatiénal p cta¥o
' visiting Valais.
For the first time in history, 8 major mountain bike _ o _ _
disciplines were brought together in a single event. Spending by other event visitors in Valais  gthe
Hosted across 8 destinations throughout the canton of speorl1_d|ng Otf qthertever:;t\;]ls!tors, mclgdmg t?e |
Valais, the event attracted an estimated 48.5k unique ;nz |a,t_par 'flgan S and heir supporting hationa
spectators* to the region, alongside 1,135 ederations.

competitors from 60 nations, who were accompanied  gyent delivery expenditure in Valais athe event

by 521 supporting _national federation member_s._ A operations impact, based on additional

further 353 accredited media personnel also visited. expenditure occurring within the region.

The event showcased Valais and Switzerland to an

international audience, generating 83m digital Event engagement gthe impact and reach of the event
impressions, 104m videos views across all platforms** on visitors and through social media, which may
and a TV audience of 57.3m. drive future benefits in the region.

As well as providing a weekend of cycling The rest of the report is structured as follows:

entertainment for fans, the event generated broader Section 2: E i
economic impacts within the Valais region. ection . Execulive summary

This report Section 3: Spectator profile and spend

i1~© "z!'¥"a ! " z0zma@ a}z PeclpydQihegyisitors profile dn@spen8 oz oco£zma ¥ {
the economic impact of the 2025 UCI Mountain Bike Section 5: Economic impact of the event

World Championships exclusively on the Valais
canton, a region in the Southwest of Switzerland . The
analysis is based on a combination of primary survey  Section 7: Sustainability and legacy
evidence and secondary research.

*Total attendance reported by the LOC was 110,000. Unique spectator estimates show the number of individual attendees at the event, Sources: UCI, Local Organizing
distinguishing them from total attendance figures that include repeat visits across multiple days. EY utilized data gathered  from spectator Committee (LOC) and EY analysis.
surveys to estimate the average number of days each individual spectator attended the event. By dividing the total spectator  attendance by

the average number of days attended, repeat attendance was adjusted for.

** The number of impressions indicates how many times digital content is viewed by audiences.
***There were also three refugee athletes competing, without a supporting national federation.

Page 4 November 2025 2025 UCI Mountain Bike World Championships : final economic impact report

Section 6: Event engagement

EY



kvev~0OC ©«©avyv~nzy -~ oterftowridm-andzsgort fedacyx = z

kvev~OC ©!'¥" 2 z-o2zm2a© {¥ £ !v 2a ¥{ v w ¥vyz~ ~go~2a~y

Information from the LOC suggests the 2025 UCI Mountain Bike World championships has been a catalyst for the implementation o f
initiatives aimed at promoting and developing the cycling value chain in Valais.

In recent years, the region has enjoyed lasting benefits from a series of legacy initiatives in sports and tourism  (see the Sustainability and
Legacy section for more information).

In 2024, Valais organised and hosted numerous international cycling events, including the WHOOP UCI Mountain Bike World Serie s (cross
country and enduro), a UCI Pump Track World Championships Qualifier, the UEC Downhill European Championships, and the Maratho n Grand
Raid. These were all in preparation for the 2025 UCI Mountain Bike World championships.

2023 Legacy projects - Sport and Tourism

5 international warm
2024 up events

suCl | CROSSCOUNTRY
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VWORLD SERIES ENDURO
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Executive summary of the impact generated by the UCI World Championships

The UCI Mountain Bike World Championships delivered an estimated
CHF 19.3m in additional GVA to the Valais economy

The main findings of this report are as follows:

An estimated 48.5k unique spectators were present at the 2025 UCI Mountain Bike World 48 . 5 k Unigue
Championships in Valais, contributing to a total event attendance of 110k over the course spectators estimated
of the event. to have attended the

1,135 professional riders participated in the event, accompanied by 521 supporting team event
members, and 353 media personnel.

An estimated 31k unique spectators* (65% of total unique spectators) were from outside of

Valais g comprising visiting spectators from other cantons in Switzerland and international 3 1 OOO
visitors from outside Switzerland.
In total, spectators visiting Valais spent an estimated CHF 6.0m during their stay. Unique spectators

In total, media, participants, and their supporting national federations are estimated to have estimated to have :
spent approximately CHF 5.0m in Valais over the course of the UCI World Championships. attended from outside

A further CHF 8.1m was spent in the Valais canton on event delivery, covering all costs el
incurred by the LOC and UCI in organising and setting up the event.

The event delivered an estimated CHF 19.3m 2 ¥ 2}z "z | ~¥o0CO | " ¥0O©

is equivalent to supporting 228 FTE jobswitr]in Valatis**. ) o o C H I: 1 9 : 3 m

MK: ¥{ ©] zx2va¥"©O -z"2z2 ¢Ov2a~0{~zyC ¥ ¢ -z
Estimated GVA boost to

75% of international visitors and 79% of non -local visitors would likely or very likely .
recommend the region for a holiday. the Valais economy

93% of local residents felt somewhat or very proud that the event was taking place in Valais.

The digital content of the event gathered 83m impressions, and videos of the event
achieved a total of 104m video views across all platforms.***

h«©av~avw~¢~2a~ " zf£v~ozy v xzaa v {¥X«OA - ~ 831m
and renewable production, while 75% of the competitions were free and open to all.

Data from the Local Organising Committee (LOC) suggests that the event contributed to the
130% membership growth in youth cycling since 2020****,

Impressions from all
digital content

Sources: UCI, LOC and EY analysis.

*As set out on Page 4, the unique spectators count adjusts for repeat visits by individual attendees to the event. **  An FTE, or full-time equivalent, is a unit that measures an
ZzE| ¢C¥ zzCO -¥"j¢¥vy w X¥E£] v ~ao| 2} ztimfe #niployke, typically répreseMting oneyfull atine Woyker.**} Note: the nuklfer of imdresstods is the
number of times viewers see digital content and the number of views is the number of times viewers watch video content. ****  Based on 420 members in 2020.
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Total spectator attendance

Total spectator attendance at the event was 110k, with 48.5k unique individuals attending

Key findings include:

Total spectator attendance at the event was 110k over the
sixteen days of the event.

After accounting for spectators attending multiple days of the
event, data from spectator surveys and ticket sales suggest
that around 48.5k unique spectators may have attended the
event.

An estimated 48% of spectators were from the rest of
Switzerland (outside of Valais) and 17% from overseas**.

The highest attendance was registered over the three
weekends. Sion registered the highest attendance in the
opening weekend & castle ride, followed by Crans -Montana,
which hosted the Team Relay and Cross-Country Olympic
events in the final weekend and Champéry, which hosted the
downhill in the central weekend.

48% inter -cantonal
=C o¥¥ox v ¢ C>

17%international
spectators

Source: EY analysis

**This split has been based on comparable UCI events, as well as the responses received to participants surveys carried out i n Valais, to account for potential sample selection bias

on the spectators that were being surveyed.
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Venue Events Number of attendees
Sion (30/08 331/08) Opening Weekend & 35k
Castle Ride
Aletsch Arena (31/08 g | Enduro & E-Enduro 10k
01/09)
Bellwald (04/09) E-Mountain Bike 3k
Cross-country
Monthey (04/09 g Pump Track 7k
06/09)
Verbier-k v ¢y CV a o Marathan™ © 10k
(06/09)
Champéry (04/09 g Downhill 17k
07/09)
Zermatt (08/09 g Cross-Country Short 5k
09/09) Track
Crans-Montana (10/09 Cross-Country 23k
814/09) Olympic and Team
Relay
Total 110k

2025 UCI Mountain Bike World Championships : final economic impact report
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Unique spectators

An estimated 23.3k unique visiting spectators from elsewhere in Switzerland and 8k unigue international
spectators attended the event

Key findings include:
Out of the estimated 48.5k unique spectators, approximately 36% (or 17.3k individuals) were from the canton of Valais*.
An estimated 23.3k spectators were from elsewhere in Switzerland (48%), while 8k (17%) were from outside Switzerland*.

Outside of Switzerland, the top three origin countries were France, Germany and Netherlands. These countries collectively accounted for
64% of all international spectators surveyed.

Origin of spectators from Valais, other regions in Switzerland and Origin of international spectators by country (%)****
international***

Canada 4%

Belgium 4%

17%

Italy 7%

International United States of America 8%

48%
[ . .
Local United Kingdom 9%
Non-local
Netherlands 14%

Germany 18%

France 31%

Source: EY analysis Source: EY analysis 0% 5% 10% 15% 20% 25% 30% 35%

*Primary research was conducted to estimate the number of spectators travelling to Valais over the course of the event, their ~ spending patterns and activities undertaken during
their stay. This involved gathering information from spectators during the event, as well as from media personnel and partici  pants. A full description of the survey method can be
found in Appendix A.

** Total may not sum to 100% due to rounding.

*** This split has been based on the responses received to spectator surveys carried out in Valais.

****Note: Detailed origin information is based on survey data and indicative only.
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Spectator spend

In total, spectators spent an estimated CHF 6.0m during their stay in Valais, benefiting a range of
businesses in the canton

Key findings include: Average spectator spend per person per night, by category (CHF)
A key driver of the economic impact of the event was the spending
of spectators during their stay. In total, spectators spent an other I CHF?2
estimated CHF 6.0m during their stay. CHF 5
Spectators spent CHF 3.4m on accommodation, making this their Event merchandise CHF 3
largest item of spending. CHF 6
In addition to this, spectators spent a further CHF 1.5m on food ) _ _ CHF 1
and drink and CHF 0.5m on transport. Tourism, merchandise and Tourism attractions and entertainment |~ . <
other activities accounted for a further CHF 0.6m of spectator
expenditure.* I CHF 3

Transport
CHF 18

C H F Food and drink - CHF 19

International CHF 37
6 ) O m SpeCt'atOI* Accommodation CHF 35
Total spending CHF 105
Non-local
spectator
p : spectator CHFO CHF30 CHF60 CHF90 CHF 120
spending Ay .
spending mNon-local  International

Source: EY analysis

Average number of nights stayed by spectator origin Summary of spend per person per night

Origin Length of stay (days) Origin Spend per person per night (CHF)
Non-local 1.9 Non-local 63***
International 2.3 International 178

Source: EY analysis Source: EY analysis

*Total may not sum due to rounding.

** International and non-local spectator spending includes only those spectators who either travelled to Valais specifically for the event or extended their stay for it.

*** Non -local spend per person per night was lower than typical for UCI events. This was because 40% of non-local attendees who were surveyed did not spend the night in Valais
canton, and of those who did, 22% stayed at the home of a friend or relative. This decreased accommodation spend, which is us ually the largest component of spectator spend.
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Spectator accommodation

Spectator accommodation spending alone generated CHF 3.4m of direct spend in the local economy.*

Key findings include: Breakdown of accommodation types for international  spectators ,
) ) percentage of total
On average, international spectators spent more than non -local

spectators, with international spectators spending CHF 104 per
person per night, compared to CHF 35 per night for non -locals. Bed & Breakfast . 2%
3%
For international survey respondents, short -term rentals were
the most popular choice of accommodation, with 29% choosing Motor home - 9%
this option, followed by Standard Hotel / Motel (3 stars or less) at 3%
18% of international spectators (including Bike Hotels), and other - -
rented house / apartment, at 16%. Backpackers/Hostel

4%
The most popular accommodation choice for non -local surveyed
spectators was Standard Hotel/Motel (3 stars or less), with 23%

choosing this option (including bike hotels). This was followed by

home of a friend or relative at 22%. 9%
Camping / Caravan park - 80t ’
(]

Luxury hotel / Serviced apartment / Resort - 4%
(4 or 5 star) 8%

The least popular options were, Bed & Breakfast, Motor Homes,
Backpackers/Hostels, Luxury Hotel / Serviced Apartment /

. . 22%
Home of a friend or relative

Resort (4 or 5 star) and Camping / Caravan parks. 10%
I v
Other rented house / apartment
16%
CHF3.4m Standard Hotel / Motel (3 stars or less) / _ 23%
. Average per night Average per night Bike Hotel 18%
Total spectator di gf2 [P (kg
spending on Spenaing on spending on 1000
accommodation accoAmmodanor.l. of an accommodation of a Short-term rentals °
Chrmdz ovd- goyo¥xveC ©! zx2va¥” 29%
spectator

0% 5% 10% 15% 20% 25% 30% 35%

Source: EY analysis = Non-Local International

*International and non -local visitor spending includes only those spectators who either travelled to Valais specifically for the event or extended their stay for it.

** Includes non -local spectators who stayed in unpaid accommodation such as the home of a friend or relative. This lowers the av erage spend reported here, as the total spend
includes spend only on paid accommodation, whereas the total number of spectators includes those who stayed in paid and unpai d accommodation.
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Media personnel

353 media personnel covered the event, spending nearly CHF 0.1m in the local economy.

Key findings include:
bzy~v |z  O¥ononz¢y

353 media personnel (comprising 220 non -local, 124
international, and 9 local media personnel) covered the
event. This includes press, photo staff and host
broadcasting.*

Media personnel spent an estimated CHF 0.1m during the
UCI World championships. The largest spending category
was accommaodation, with CHF 64k being spent on this

alone.
97%*
Of media
personnel
Total visiting 353 were from
media Total outside
Spending visiting Valais

media
personnel

Source: UCI; EY Analysis

Average media personnel spend per person per night, by category
(CHF Y**

CHF 1
Other
CHF 2
. CHF 2
Tourism
CHF 5
CHF 3
Merchandise
CHF 6
CHF 10
Transport -

CHF 28

CHF 15
Food and drink -
CHF 43

. CHF 33
Accommodation
CHF 143

CHF O CHF 30 CHF 60 CHF90 CHF120 CHF 150

m Non-local International
Summary of spend per person per night
Origin Spend per person per night (CHF)
Non-local 62
International 228

Source: UCI; EY Analysis

*This is based on an estimate received from the UCI, detailing the split of media personnel between local, non -local, and international. Please note that, given the absence of survey
responses received from media personnel, estimates were made on their spending profile based on past events. Please see Appen dix B for more information. ** This includes media
personnel who stayed in unpaid accommodation such as the home of a friend or relative. This lowers the average spend reported here, as the total spend includes spend only on
paid accommodation, whereas the total number of media personnel includes those who stayed in paid and unpaid accommodation.
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Participants and their supporting national federations

In total, participants and their supporting national federations spent CHF 4.9m during the event,

helping to boost the local economy.
Key findings include:

In total, 1,135 participants and their supporting national
federations (from 60 nations) travelled to Valais to compete in the
event.

ev' @ ~x~,veo2© voy &} z~"
was primarily concentrated on accommodation (CHF 3.6m), food
and drink (CHF 0.7m), and transport (CHF 0.4m). The remaining
CHF 0.2m of the spend was on racing products, event merchandise,
tourism attractions and other goods/activities.

Approximately 56% of participants came from the 10 nations with
the most individuals.

The three largest contingents were from France (9%), Switzerland
(8%), and USA (7%).

Top 10 nations with the highest share of participants and their
supporting national federations

Australia

Spain

New Zealand
United Kingdom
Canada

Italy

Germany
United States
Switzerland
France

9%
0.0% 2.0% 4.0% 6.0% 8.0% 10.0%

Source: EY analysis
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CHF 4.9m
Total
participants
and supporting

60

Nations were |
represented

national
{zyz" " v?a
spending

Average spend per participant per night, by category (CHF)*

CHF 0O
Other CHE 0
; CHF 0
Event merchandise CHF O
Tourism attractions and CHF O
entertainment CHF 0
Transport CHF %HF 29
Cycling racing products spend C"g_l?: 12
Food and drink CHFE 1 CHF 43

CHF 226

Accommodation F CHF 63

CHF O CHF 50 CHF 100 CHF 150 CHF 200 CHF 250

m Non-local International

Source: EY analysis
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Methodology overview

This report considers three stages of economic impact:

Direct: Resulting from spending directly related to the 2025 UCI Mountain Bike
World Championships in Valais, such as tourism spending and delivery spending.

Indirect: Representing activity supported within relevant supply chains.

Induced: Resulting from the increased employment income, a proportion of which
is then spent throughout the economy.

Each of these stages of economic impacts is quantified in terms of two measures of
economic impact: gross value added (GVA, which measures the value added in
monetary terms and its contribution to gross domestic product, GDP) and employment,
which measures the number of jobs supported).

These impacts are generated by the activities associated with the event itself, the four
categories of which are shown on the chart opposite.

The economic analysis within this section focuses on the impacts of visitors, event
delivery, media, as well as participants and their supporting national federations in
Valais. Fan engagement impacts, as well as sustainability and legacy impacts, are
considered within the final two sections of this report.

The impacts of visitors, media and participants upon Valais are based on the spending
patterns described previously within this report. This includes only the spending of
those groups and individuals who are not residents of the region, and who travelled to
the region specifically for the event or extended their stay thanks to the event. Event
delivery impacts include local spending of sponsors, partners and delivery related
activity, excluding activity funded by government.

Regional definition

The region for analysis is defined as the canton of Valais, in the Southwest of
Switzerland.
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estimates the economic activity directly supported by the additional spending brought e
into the regional economy, and the broader activity stimulated throughout supply

chains and through the employment incomes generated.

Channels of impact resulting from the event
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Gross value added (GVA) impacts

The event delivered CHF 19.3m of additional GVA to the Valais economy.

Key findings include: Total GVA impacts from the event (CHFm)*

The incremental value of the event to the local

CHF 25
economy is estimated to be CHF 19.3m, as
measured by its total GVA contribution, including
direct, indirect and induced impacts. CHF 20

4.9
Of this contribution, CHF 9.6 m was from direct GVA, CHF 15
mainly supported by spectator spending and event “
delivery in Valais. CHE 10 e
The direct impact generated a further CHF 4.9m
indirectly through the demand created down CHF S
W« ©~8z©0z0C ©«} | ¢ x}v~o0 ~ao
CHF 0

A further CHF 4.9m of induced GVA was then Direct Indirect Induced Total
supported through spending of employment income
that was generated because of these direct and Source: EY Analysis

indirect impacts. .
Breakdown of total GVA impacts by source

Event delivery contributed 43%to the total GVA
impact. This is notably higher than the typical share
observed at previous UCI events and can be
attributed to the extended duration of the 26%
Championships (over two -weeks of competition 43%
compared to shorter weekends or five -day events in

previous MTB editions) and the greater logistical

demands of operating across eight distinct venues.

The remaining GVA impact was split between
spectator spending (31% )and the spend of media,
participants and their supporting national

federations (26%). Source: EY Analysis

*Totals may not sum due to rounding.
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Employment impacts

Economic activity driven by the event supported 228 FTE jobs in Valais.

Key findings include:

The economic activity generated by the event
supported employment equivalent to 228 full
equivalent (FTE) jobs within Valais.*

-time

Direct impacts were responsible for 118 FTE jobs,
while indirect and induced impacts supported 74
FTE jobs and36 FTE jobs, respectively.

40% of the employment impact was driven by event
delivery spend.

The remaining employment impact was supported by
spectator spending (33%) and the spending of
media, participants, and their national federations
(28%).

? \~=zo 23}va zf£I ¢¥ £zm?@ ~0O0 £zVvO«'zy
the period surrounding the event would therefore likely be somewhat larger.
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Total employment impacts supported by the event (FTE)*

250
200 36
150 @
228
100
50
Direct Indirect Induced Total

Breakdown of total employment impact by source

28%
40%

Media and participants & their team members  ® Spectator Event delivery

Source: EY Analysis
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